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What in the World is an eBook? 
Χŀƴ ŜȄǇƭŀƴŀǘƛƻƴ ŦƻǊ ōŜƎƛƴƴŜǊǎ 

 
The short answer is, any content converted to an electronic format and then viewed on an 
electronic device such as a computer, PDA, or eBook viewer όƻŦǘŜƴ ŎŀƭƭŜŘ ŀ άǊŜŀŘŜǊέύ. 
 
This white paper (being only a few thousand words) is no more than a thumbnail sketch. It is not 
comprehensive enough to teach the steps of creating a successful eBook project. To do that 
requires lots more information and in many cases, the use of software ς some free and some 
not. The overall goal is to illustrate in broad strokes, the entire spectrum of making and 
marketing an eBook ς from conception to sales. If you are familiar with the creation of eBooks 
and the software and tools necessary to be successful, you will already understand this 
information.  
 
In the content that follows, we answer the question, άWhat in the world ƛǎ ŀƴ Ŝ.ƻƻƪέ from four 
diverse vantage points:  

¶ CǊƻƳ ǘƘŜ ǊŜŀŘŜǊΩǎ perspective ς the person who downloads and reads an electronic 
book;  

¶ From ǘƘŜ ǿǊƛǘŜǊΩǎ angleς understanding the elements that make up a successful eBook;  

¶ From ǘƘŜ ǇǳōƭƛǎƘŜǊΩǎ Ǉƻƛƴǘ ƻŦ ǾƛŜǿ ς detailing the criteria for formatting, designing and 
(electronic) packaging of an eBook; and  

¶ From ǘƘŜ ƳŀǊƪŜǘŜǊΩǎ viewpoint ς illustrating the components of attracting consumers 
and compelling them to order your eBook. 

(Most of us that are do-it-yourselfers perform all four of the aforementioned roles, as do we.)  
 
FYI, we have been in the eBook development and marketing business for years and have 
assembled several resources for people in your exact circumstance. After reading ά²Ƙŀǘ ƛƴ ǘƘŜ 
world is an eBookΣέ take the time to check out these resources ς again, some are free and some 
not. 

1. eBook Software Guide - (no charge) - our feature-by-feature comparison guide to the 
top 11 eBook development software packages. Click here for access to 
www.eBookSoftwareGuide.com.  

2. "From Now To eBook" - ($19) - our own creation (in the form of a 16 page eBook) that 
guides you through the necessary steps to bring your eBook to market quickly and 
painlessly. It answers your questions about "what do I do next?" and "how do I do it?" It 
includes the "Fast Track" system that will allow you to get published and selling in the 
least amount of effort and time possible. For a closer look at From Now To eBook click 
here now - www.FromNowToEbook.com. 

3. Will Your eBook Fly? - ($19) - will guide you through your decision-making with regard 
to matching your eBook to your marketplace, choosing the right price point, creating a 
marketing campaign that reaches your target audience, understanding what your 

http://www.ebooksoftwareguide.com/
http://www.fromnowtoebook.com/
http://www.fromnowtoebook.com/
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competition is doing, and so on. Check out "Will Your eBook Fly? Χǘhe 18 things you 
absolutely must know before launching your eBook." Click here now for Will Your 
eBook Fly? - www.WillYourEbookFly.com. 

4. eBook Resource Center- (no charge) - want to see Scott and Andrew's complete list of 
recommended eBook development products including security, eCovers, how-to's, 
eCommerce and more? It lists all of the best resources we've found for building and 
marketing your eProject. Click here now to visit www.eBookResourceCenter.com.  

 

What in the world is an eBook from the ǊŜŀŘŜǊΩǎ Perspective? 
 
CǊƻƳ ǘƘŜ ǊŜŀŘŜǊΩǎ Ǉƻƛƴǘ ƻŦ ǾƛŜǿ, an eBook takes the place of a printed book. It is an electronic 
version of a book, manual, form, catalog, brochure, eMagazine, newsletter, etc. An eBook can 
be viewed on your computer, an eBook reading device, and on different electronic portable 
devices. Most eBooks can be printed from your inkjet or laser printer. 
 
An eBook can be accessed many different ways on your computer. Some can be viewed online 
in much the same way that you peruse any website. The page you are reading will be on your 
ǎŎǊŜŜƴΦ ¢ƘŜƴ ȅƻǳ ǿƛƭƭ ŎƭƛŎƪ ǘƘŜ άƴŜȄǘέ ōǳǘǘƻƴ ǘƻ ǾƛŜǿ ǘƘŜ ƴŜȄǘ ǇŀƎŜΣ ŀƴŘ ǎƻ ƻƴΦ 
 
Another very popular way to read an Ŝ.ƻƻƪ ƛǎ ǿƛǘƘ ǘƘŜ ǳǎŜ ƻŦ ŀ άt5Cέ viewer (often called a 
άt5C ǊŜŀŘŜǊέύ. A PDF viewer is software that opens an eBook on your computer so you can read 
it. It has some features that make it easy to view including resizing the pages to your desired 
magnification, adjusting the view so you can read pages side-by-side, several scrolling options 
for turning the pages as you are reading, the ability to highlight certain text, view thumbnails 
ŀƴŘ ŀǳǘƘƻǊΩǎ ŎƻƳƳŜƴǘǎΣ ŀƴŘ ǎƻ ƻƴΦ t5C viewers are ŀǾŀƛƭŀōƭŜ ŦƻǊ ŦǊŜŜ ŀƴŘ ŦƻǊ ǎŀƭŜΦ ¢ƘŜ ǿƻǊƭŘΩǎ 
most popular free PDF viewer is the Adobe Reader. It is on 90+% of all computers and most 
manufacturers include Adobe Reader ǿƘŜƴ ǘƘŜȅ ǎŜƭƭ ȅƻǳ ŀ ƴŜǿ ŎƻƳǇǳǘŜǊΦ LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ this 
viewer and want to download it at no charge, you can get it at www.adobe.com.  
 
There are also other types of software used to read eBooks. These viewers almost always come 
άǇŀŎƪŀƎŜŘέ ǿƛǘƘ ǘƘŜ Ŝ.ƻƻƪ ȅƻǳ ŀǊŜ ǊŜŀŘƛƴƎΦ Another way to describe it is that your eBook 
ŀǊǊƛǾŜǎ ƻƴ ȅƻǳǊ ŎƻƳǇǳǘŜǊ άǿǊŀǇǇŜŘέ ƛƴ ŀ viewer. When you download and open the eBook, the 
viewer will install itself on your computer and present the eBook on the screen. (You will 
actually be reading it ƛƴ ǘƘŜ ǇǳōƭƛǎƘŜǊΩǎ ŘŜǎƛƎƴŀǘŜŘ viewer.)  
 
When it comes to viewing eBooks, you may be reading it from an online website or downloading 
it to your computer first. If you read it online, whether it is on a website or through a proprietary 
online viewer, you will need internet access when viewing the document. When the eBook is 
designed to be downloaded, you will download and save it to a directory of your choosing; most 
ƻŦǘŜƴ άƳȅ ŘƻŎǳƳŜƴǘǎέΣ άŘŜǎƪǘƻǇέ ƻǊ άƳȅ Ŝ.ƻƻƪǎ.έ Each time you wish to view it, you will 
double-click on its icon to open it ς just as you do any other document or program. 
 
Lastly, your particular eBook might have a built-in security system designed to reduce fraud, 
theft and plagiarism. When eBook security is in place, you will have to enter a username and/or 
password to open the document. In some cases, even though you may have downloaded your 
eBook to your computer, online access will be required for security authorization in order to 
view it. (In some cases you will have to enter the username and password each time you want to 
open your eBook and in others, you will need to enter that information just once.) 
 

http://www.willyourebookfly.com/
http://www.willyourebookfly.com/
http://www.ebookresourcecenter.com/
http://www.adobe.com/
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Reading eBooks is pretty straightforward. But as the writer, publisher, and marketer, you need 
know about the following things... 
 

What in the world is an eBook from the wriǘŜǊΩǎ angle?  
 
The eBook writer chooses his/her content based on their reason for writing the eBook while 
keeping their distribution goals in mind. First, figure out what you are writing. Is it a novel, a 
άƘƻǿ-ǘƻέΣ ƻǊ ŀƴ ƛƴŦƻǊƳŀǘƛƻƴ ǇǊƻŘǳŎǘ όsometimes callŜŘ ŀ άǿƘƛǘŜ ǇŀǇŜǊέύΚ !ŦǘŜǊ ŘŜǘŜǊƳƛƴƛƴƎ 
what you are writing, decide if you will charge money or distribute it for free; and if it is for local 
or global distribution. ¸ƻǳΩƭƭ need to understand what your marketplace wants to consume.  
Here are some examples: 
 
If you are producing a novel, a collection of poetry, short stories or photographs, the length of 
your eBook will be determined by your original content. It can be short or long based on what 
you write and/or compile. The length and formatting norms for your eBook is much the same as 
it is in printed materials. These types of books vary greatly in size. 
 
LŦ ȅƻǳ ǿŀƴǘ ǘƻ ǎƘŀǊŜ ȅƻǳǊ ƪƴƻǿƭŜŘƎŜ ǳǎƛƴƎ ŀ άIƻǿ ¢ƻέ ŦƻǊƳŀǘ ǘƘŜǊŜ ŀǊŜ ŀŘŘƛǘƛƻƴŀƭ ǎǘǊŀǘŜƎƛŜǎ ǘƻ 
ŎƻƴǎƛŘŜǊ ǿƘŜƴ ǿǊƛǘƛƴƎ ȅƻǳǊ Ŝ.ƻƻƪΦ άIƻǿ ¢ƻΩǎέ ŀǊŜ ƛƴŦƻǊƳŀǘional and instructional by nature and 
will educate the reader in ways to make or improve something.  
 
Example titles could sound like:  

¶ How to Build a Deck 

¶ How to Whiten Your Teeth 

¶ How to Make more Money 

¶ How to Write an eBook 

¶ How to Have a Better Life 

¶ How to Choose a Vacation Spot on the Cheap 

¶ and so on.  
 
¸ƻǳǊ άIƻǿ ¢ƻέ Ŝ.ƻƻƪ Ŏŀƴ ōŜ ƻƴ ŀƴȅ ǎǳōƧŜŎǘ ǘƘŀǘ ƛƴǘŜǊŜǎǘǎ ȅƻǳ ǘƘŀǘ ǿƛƭƭ ŀƭǎƻ ƳŜŜǘ ȅƻǳǊ sales and 
distribution goals. 
 
άIƻǿ ¢ƻέ Ŝ.ƻƻƪǎ should be presented in an easy to read format and the right length for the 
reader to comfortably consume. The right amount of information is important, yet too much 
detail can be the undoing of an otherwise successful eBook. For example, if you wanted to learn 
ƳƻǊŜ ŀōƻǳǘ ƭŜǘΩǎ ǎŀȅ, getting stains out of your carpet, a 5-10 page eBook with instructions 
about different type of stains, cleaners, and methods for removing the stains might be 
appealing. A 50-100 page eBook on the same subject that included the chemical composition of 
each of the cleaners might be too much to consume and would obscure the core information 
you want your reader to have. 
 
On the other hand, if you bought ŀ άIƻǿ ¢ƻέ ŀōƻǳǘ ŎƘƻƻǎƛƴƎ ŀƴ ŜȄƻǘƛŎ ǘǊŀǾŜƭ ŘŜǎǘƛƴŀǘƛƻƴΣ ȅƻǳ 
might be interested in the different locales including the history, culture, climate, dress, 
currency, etc. of each destination. A minimalist information paper would not be as appealing as 
a more comprehensive one in this case. Everything in your eBook should interest your reader 
without any filler or fluff. In all cases, longer is not better. Being to the point is. 
 
Additionally, when writing your eBook, you will want to keep the formatting and design in mind. 
Besides having good content, a successful eBook needs to be easy to read (especially on 
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computers) and formatted in an eye-appealing way. Uncomplicated formatting is more 
readable. Having a simple design and a bit of artwork also adds to the readability.  
 
When producing ŀƴ Ŝ.ƻƻƪ ŦƻǊ ǎŀƭŜ ŀƴŘ Ƴŀǎǎ ŘƛǎǘǊƛōǳǘƛƻƴ όǿƘŜǘƘŜǊ ƛǘ ƛǎ ŀ ά²ƘƛǘŜ tŀǇŜǊέ ƻǊ άIƻǿ 
¢ƻέύΣ ȅƻǳΩƭƭ ǿŀƴǘ ǘƻ ŎǊŜŀǘŜ ŀ ǇǊƻŘǳŎǘ ǘƘŀǘ in some way stands out from the mass of similar 
ǇǊƻŘǳŎǘǎ ŀƭǊŜŀŘȅ ŦƻǊ ǎŀƭŜ ƻƴ ǘƘŜ ǿŜōΦ {ǘǊŀǘŜƎƛŜǎ ǿƻǳƭŘ ƛƴŎƭǳŘŜ άŎŀǘŎƘȅέ ǘƛǘƭŜǎ ǘƘŀǘ are noticeable 
and subtitles that fully explain the product in the fewest possible words. The titles of our two 
most recent eBooks demonstrate this: 
 

From Now to eBook ...a simplified approach for bringing your eBook to market 

and, 

Will Your eBook Fly? ...the 18 things you absolutely must know before launching your eBook 
 
In both of the above cases, the titles are άmind-catchingέ ŜƴƻǳƎƘ to catch the shopperΩs 
attention and the subtitles perfectly describes the content.  
 
Preparing (or publishing) your eBook for distribution is the next task on your list. 
 

What in the world is an eBook from the ǇǳōƭƛǎƘŜǊΩǎ point of view? 
 
The eBook ǇǳōƭƛǎƘŜǊΩǎ goal is to create a look and feel, select the delivery system for the 
eBook including commerce and security, and prepare it for marketing. Once the content is all 
set, the eBook needs to be designed, formatted, and set up for distribution.  
 
Designing and formatting go hand-in-hand and determine how the overall eBook package looks 
to the reader. It includes the cover design and how each page is laid out on the screen for 
ǊŜŀŘƛƴƎΦ ¢ƘŜ ǊǳƭŜ ƻŦ ǘƘǳƳō ƘŜǊŜ ƛǎ ǎǘƛƭƭΣ άǎƛƳǇƭŜ ƛǎ ōŜǘǘŜǊ ǘƘŀƴ ƻǾŜǊŘƻƴŜΧ ōǳǘ ƛƴ-between the two 
lies the perfect solutionΦέ !ǘǘǊŀŎǘƛǾŜ ŀǊǘǿƻǊƪ ŀƴŘ ŎƻƴǎƛǎǘŜƴǘƭȅ ŦƻǊƳŀǘǘŜŘΣ Ŝŀǎȅ-to-read pages 
prevail!  
 
As a means to this end, there are software packages and services to facilitate formatting and 
design. As with everything else, solutions range from easy to complex, and inexpensive to costly. 
We have researched lots of software and have assembled the best we can find at one of our 
websites, www.eBookResourceCenter.com. There you will find more detailed explanations 
about the complexity, cost, and utility of much of the software you may want to consider.  
 
As an eBook publisher, be aware that the design and formatting of your eBook can also be done 
for free without buying any software. You will need to learn what free software and strategies 
to use in order to produce your eBook on the cheap. (Note that free software always has some 
limitations and is not fully-featured.) To be self-serving, another one of our products (not free) 
outlines software recommendations and the list of things a publisher and marketer needs to 
consider when launching an eBook. The website is www.FromNowToEbook.com.  
 
A major consideration in eBook publishing involves how to deliver the eBook that someone just 
ordered whether online or by email. There are several software and hardware vehicles to 
choose from, each with its advantages. They also range from free to costly and break down into 
following major categories: 
 

¶ Will your eBook be created using a PC or a MAC? 

¶ Will your eBook be read on a PC, MAC, or be available to both PC and MAC users? 

http://www.fromnowtoebook.com/
http://www.willyourebookfly.com/
http://www.ebookresourcecenter.com/
http://www.fromnowtoebook.com/
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¶ Do you have the technical skill to use software to create a more advanced eBook or are 
you looking to create something simple and direct? 

¶ Do you want to secure your eBook to limit access only to authorized users? 

¶ Do you want your eBook to be read only on a computer or also be readable on portable 
viewers? 

¶ Do you want to control if the reader can copy or print your eBook? 

¶ Do you want your eBook to be displayed in a simple format or with active page-turning 
features? 

¶ Will your eBook contain a lot of artwork, embedded video and/or audio? 
 
Here are the most common formats used to publish eBooks. Your choice will govern the type of 
software you will need in order to produce the final product. 
 
PDF  
PDF is the most common format for an eBook (PDF stands for Portable Document Format). PDF 
was created as a standard to allow documents to be shared across the web and around the 
world, using free viewers. It can be read and printed from most platforms including PC, MAC, 
Sony eReader, Amazon Kindle, and most portable devices. PDF is the easiest for a consumer to 
use, and has a host of security options. Formatting your eBook in PDF with images, links, sound, 
and video is all possible depending on the software you use. With PDF however, your customers 
ǿƛƭƭ ƴƻǘ ƎŜǘ ǘƘŜ άǾƛǊǘǳŀƭ ōƻƻƪ ǊŜŀŘƛƴƎέ ƻǊ άǇŀƎŜ ǘǳǊƴƛƴƎέ ŜȄǇŜǊƛŜƴŎŜ that other formats allow.  
 
There are both free and purchased programs that can convert your manuscript into a PDF 
format. If you are interested in any security or theft protection, you will need to buy PDF 
creation software that will allow print/copy/save controls, password protection, and the like. 
 
EXE 
9·9 ǎǘŀƴŘǎ ŦƻǊ άŜȄŜŎǳǘŀōƭŜέΦ eBooks are wrapped into an EXE format for several purposes. The 
first combines the eBook and its viewer into one download file in a manageable size. The EXE 
format allows security and validation programs to run that ensure that the eBook is being 
read/used/opened by an authorized reader (someone who has legally purchased it). 
 
On the up side, EXE eBooks have smaller file size, have excellent security features, wrap the 
eBook and viewer in one package, and are easy to install (usually sets up Icons and links on the 
ǾƛŜǿŜǊΩǎ ŘŜǎƪǘƻǇ). 
 
On the down side, EXE files can only be created and used on PCs. EXEs specifically will not work 
on Macintosh/Apple computers unless the user is running a version of Windows on their Mac. 
Also, EXE downloads sometimes run into Firewall and/or Virus Protection software problems as 
many viruses infect computers in EXE format.  
 
EPUB 
The International Digital Publishing Forum created the EPUB format based on Open Source 
applications. There are 3 parts of an EPUB file that this group is trying to establish as accessible 
universal platform for eBook delivery. The main difference between EPUB and PDF is that the 
EPUB format will allow for eBook content to reflow and fit the screen size of the computer or 
viewer that is being used.  
 
To create an EPUB, you need to know how to use an HTML or XML program that will create the 
code to translate into the EPUB format. We have found little software that will do this for you. 
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There are some services that provide this service for you but they are geared towards large 
companies with thousands to invest in eBook creation.  
 
At this time, with the Adobe Reader so prevalent and EPUB creation software so scarce and 
complex, we are hard pressed to advocate the EPUB standard for a while to come. 
 
EBK 
EBK is a proprietary format created by eBookPro. EBK files have their own viewer which can be 
installed with the eBook (using an EXE file format) or downloaded separately. eBookPro 
software has marketing tools such as try before you buy, viral marketing features, security from 
theft, affiliate marketing, and the like, making it a very comprehensive approach to eBook 
creation and marketing. It does however have the same limitations as listed elsewhere ς it 
ŘƻŜǎƴΩǘ ǿƻǊƪ ƻƴ ŀ a!/Σ ǊŜǉǳƛǊŜǎ ŀ ǎŜǇŀǊŀǘŜ viewer, can run into firewall/virus protection 
problems.  
 
DNL 
DNL is created by and is the proprietary format of Desktop Author and allows for eBooks to have 
realistic page turning capability. DNLs are created and edited using Desktop Author. DNL files 
are delivered as a DNL but you must install the viewer on your computer (just like you have 
Adobe PDF Reader already installed). Alternatively you can get the files in EXE format where the 
eBook and the viewer are both attached to your web browser for viewing.  
 
This format is becoming somewhat more commonplace as publishers like the virtual page 
turning capabilities and the security tools with the DNL format are very strong. But the problems 
with EXE files listed in the EXE section will apply to the EXE versions. Through recent 
advancements, EXE and DNL software will now work on Intel based MAC computers booted in 
Windows mode or running PC emulation software such as Parallels or Bootcamp. 
 
TXT  
TXT files deliver plain text eBooks with no formatting. They produce a very small file size but do 
not have security, content protection, or specialized viewers available. 
 
AZW (Amazon Kindle) 
Amazon has created its own eBook format for delivering its large inventory of books for online 
consumption. You will not see the AZW format anywhere else because of the proprietary 
nature. Since !ƳŀȊƻƴΩǎ eBooks are downloaded directly from Amazon to your Kindle, you will 
never see the actual file. YƛƴŘƭŜΩǎ security is top notch. The formatting is approximately as 
flexible as a PDF or Microsoft Word can create.  
 
Note: There are a host of other formats with complicated software and processes that are very 
insignificant in the marketplace with very few users. We recommend avoiding them. IŜǊŜΩǎ ŀ ƭƛǎǘ 
in case you are curious: 

¶ OPF ς this is an Open eBook Package Format. Another free viewer similar to Adobe 
Reader that uses XML as its underlying technology. 

¶ .tr2 (TombRaider) 

¶ Flip Book (very realistic book flipping technology. The eBook is never downloaded. It 
exists on a web server and essentially functions as a mini-website with page flipping 
ability.) 

¶ .fb2 (a small proprietary viewer is required; small market of users) 

¶ .pdb (for Palm Digital Media books) 

¶ .lit (format that is ready only by Microsoft Reader) 
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¶ .pkg (only used with the Apple Newton Reader and hardware) 

¶ .prc or .mobi (format for cell phone or mobile device reading) 
 
Once you have written, designed and published your eBook, all that remains is getting it into the 
hands of your consumers. Marketing your eBook is the last remaining step. 
 

What in the world is an eBook from the ƳŀǊƪŜǘŜǊΩǎ viewpoint? 
 
Much of the workload of a successful eBook project falls on the shoulders of the marketer. 
!ǎǎǳƳƛƴƎ ǘƘŀǘ ǘƘŜ ŎƻƴǘŜƴǘΣ ƭŀȅƻǳǘ ŀƴŘ ŘŜǎƛƎƴ ŀǊŜ ŀƭƭ ƎƻƻŘΣ ǘƘŜ ƳŀǊƪŜǘŜǊΩǎ Ƨƻō ƛǎ ǘƻ ŦƛƴŘ the 
consumers, attract them to your eBook, and offer compelling reasons for them to order it. This 
is no small task. 
 
Finding customers can be accomplished through your own resources (you own mailing lists, web 
pages, blogs, newsletters etc.), collaboration by ǳǎƛƴƎ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ǊŜǎƻǳǊŎŜǎ όǘƘŜƛǊ ƳŀƛƭƛƴƎ 
lists, web pages, blogs, newsletters, etc.), and outreach marketing. Using other ǇŜƻǇƭŜΩǎ 
resources is a highly leveraged way to extend your reach, but be prepared to pay advertising 
fees and/or a percentage of sales for access to their customers. 
 
hǳǘǊŜŀŎƘ ƳŀǊƪŜǘƛƴƎ ƛƴŎƭǳŘŜǎ ŀƭƭ ǘȅǇŜǎ ƻŦ ŀŘǾŜǊǘƛǎƛƴƎΤ ǇǊƛƴǘΣ ¢±Σ ǊŀŘƛƻΣ ŜǾŜƴ ōƛƭƭōƻŀǊŘǎΧ ŀƴŘ ǘƘŜ 
ǿŜōΦ ²Ŝō ƳŀǊƪŜǘƛƴƎ ƛǎ ŘƻƴŜ ǘƘǊƻǳƎƘ ȅƻǳǊ ƻǿƴ ǿŜōǎƛǘŜΣ ŀŘ ǇƭŀŎŜƳŜƴǘ ƻƴ ǇŜƻǇƭŜΩǎ ǎƛǘŜǎ ŀƴŘ 
ǳǎƛƴƎ ǘƘŜ ǎŜŀǊŎƘ ŜƴƎƛƴŜΩǎ άpay-per-ŎƭƛŎƪέ ǇǊƻƎǊŀƳǎΦ Pay-per-click is where you bid on keywords 
that people use to search for information on a topic. For example, as you know, we are in the 
eBook marketing business. Some of our keywords are: 

¶ eBook 

¶ eBook publishing 

¶ eBook software 

¶ making an eBook 

¶ selling eBooks; etc.  
 
When someone searches on these words, our pay-per-click ads will display on the results page. 
The higher we bid, the closer to the top of the list of paid ads ours will appear. We pay a fee 
every time someone clicks on one of our ads. The ad brings the searcher to one of our home 
pages. The home page does all of the work to capture the sale. 
 
Using a pay-per-click campaign includes deciding which search engines to use (Google, yahoo, 
MSN, etc.). You should prepare a budget to control your pay-per-click spending, and then of 
course analyze the results. Statistical analysis is important in order to guide your project to 
profitability. For example, (although it did not start this way), through statistical analysis, we 
now know that every time we spend $1 on pay-per-click advertising, we will get a return of 
more than $1. This is an enviable circumstance to have. 
 
You should expect to adjust your keyword selection and ad content until you find the 
combination that gives you the best results. Creating a home page on which to sell your 
products is desirable but not necessary. Many online ads go directly to a checkout cart from an 
eCommerce provider. eCommerce providers supply the platform from which you will collect 
money and authorize distribution of your eBook. This process is identical to your personal 
experience when purchasing online (from Amazon.com for example). There are both free and 
fee-based eCommerce providers accessible to the eBook marketer such as PayPal, ClickBank, 
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and 1ShoppingCart, to name a few. Their descriptions can be found at 
www.eBookResourceCenter.com.  
 
Aside from the basic marketing overview listed here, there are dozens of other avenues to 
increase sales such as: 

¶ Posting your eBook for sale on eBook websites 

¶ Creating a newsletter around your eBook topic 

¶ Affiliate marketing 

¶ Banner ads 

¶ Writing articles 

¶ Search Engine Optimization 

¶ Webinars 

¶ Podcasts 

¶ Offering a free chapter or preview 

¶ !ƴŘ Ƴŀƴȅ ƳƻǊŜΧ 
 
In conclusion, we find writing, publishing, and marketing eBooks fun and profitable yet 
recognize that it remains a mountain to climb until you learn how. Once your eBook is written, 
getting it successfully to market is another challenge. To meet the needs of thousands of our 
own customers, we wrote a guide to help eBook marketers figure out how they can launch their 
ǇǊƻŘǳŎǘǎΦ Lǘ ƛǎ ŎŀƭƭŜŘΣ ά²ƛƭƭ ¸ƻǳǊ Ŝ.ƻƻƪ CƭȅΚ ...the 18 things you absolutely must know before 
launching your eBookέ LŦ ȅƻǳ ǿƻǳƭŘ ƭƛƪŜ ǘƻ ƭŜŀǊƴ ƳƻǊŜ ŀōƻǳǘ it, you can view more information 
at www.WillYourEbookFly.com. 
 
We hope that you now have a better understanding of what an eBook is. Be encouraged that 
writing and producing one is very doable. We did it and so can you. 
 
And as always, we wish you the best of luck with your eBook project. 
 
Scott and Andrew 
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